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A.  Introduction 

Recreational  activities  in  which  we  engage  take  place  in  a  variety  of 
different  social  settings.    These  settings  influence  the  type,  the 
amount  and  the  intensity  of  our  recreational  activities. 

The  1981  Public  Opinion  Survey  on  Recreation  sought  information  on: 

i)  the  types  of  social  settings  in  which  the  respondents  had 
recreati  on. 

ii)  the  importance  of  these  settings  to  their  recreational  needs. 

iii)  the  degree  to  which  they  depended  on  the  settings  and  the  other 
groups  to  organize  their  recreational  activities. 

In  addition,  respondents  were  asked  questions  about  themselves  which 
provided  information  about  their  socio-economic  and  demographic 
characteristics.    This  allowed  profiles  to  be  generated  of  those 
respondents  most  likely  to  find  certain  social  settings  important  for 
their  recreation.    These  profiles  had  a  potential  use  as  a  basis  for 
changing,  planning  and  implementing  recreational  programs  and 
policies. 

B.  Objectives 

The  specific  objectives  of  the  report  might  be  summarized  as: 

i)  determining  the  relative  importance  of  each  social  setting  to 
the  study's  respondents. 

ii)  developing  socio-economic  profiles  of  three  categories  of 
importance  (Not  Important,  Somewhat  Important,  Important) 
associated  with  each  of  six  social  settings      yourself,  your 
friends,  your  family,  your  fellow  workers,  your  church  group  and 
other  groups. 
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iii)  establishing  the  three  levels  of  dependence  (Not  at  All, 
Somewhat,  A  Great  Deal)  by  the  respondents  on  each  of  the  nine 
organizations  and  settings  involved  in  recreation  -  community 
organizations,  municipal  departments,  schools/universities, 
commericial  facilities,  private  clubs,  employers,  friends, 
family  and  yourself. 

iv)  Establishing  socio-economic  profiles,  where  meaningful,    for  the 
levels  of  dependence  on  each  organization. 

v)  Discussing  the  policy  implications  of  the  findings,  in  the  light 
of  recent  literature. 

The  Data 

The  data  was  derived  from  a  mailed  survey  of  2425  respondents 
residing  in  Alberta  in  February  1981.    This  data  consisted  of  counts, 
frequencies  and  percentages,  which  for  the  purpose  of  analysis  were 
graphed,  ranked  and  tested  for  chi-square  associations. 

The  majority  of  the  respondents  were  male,  married,  with  at  least  one 
child.    They  were  relatively  young  at  a  median  age  of  35  years, 
well-educated  and  engaged  in  an  occupation  requiring  some  skilled 
training.    The  modal  income  class  was  between  $30,000  and  $35,000  per 
annum  and  nearly  half  the  households  had  two  incomes.  Most 
respondents  were  urban  and  had  lived  in  Alberta  for  more  than  ten 
years,  although  they  had  occupied  their  present  dwelling  for 
considerably  fewer  years. 

The  sample  appeared  quite  representative,  drawing  responses  from 
people  of  all  locations,  ages  and  occupations. 
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D.    The  Social  Settings 

i)     Participation  in  Social  Settings 

No  setting  attracted  one  hundred  per  cent  of  the  respondents.  The 
nearest  to  this  was  the  'friends'  setting  in  which  90.5  per  cent  of 
the  respondents  participated.    The  'family'  and  'self  settings 
followed.    Participation  with  'fellow  workers'  and  'church  members' 
was  much  lower  and  very  few  people  said  they  participated  with  other 
groups  beyond  those  listed. 

Because  of  the  large  numbers  participating  with  'friends',  'family' 
and  'self,  the  profiles  were  much  the  same  as  that  for  the  total 
sample  and  no  real  distinctions  could  be  drawn.    The  'self  setting 
had  proportionately  more  single  and  more  younger  people.  Effectively 
this  meant  that: 

a)  it  was  possible  to  blanket  the  province  with,  for  example,  new 
programs,  and  have  a  high  rate  of  successful  penetration. 

b)  it  was  also  possible  to  select  particular  subprofiles  within  the 
general  settings,  such  as  a  particular  age  group,  and 
concentrate  on  the  people  within  it. 

c)  it  was  not  necessary  to  be  unduly  concerned  about  the 
participation  rates  in  those  settings. 

People  who  participated  in  the  'work'  setting  were  different,  but  not 
markedly  different,  from  the  previous  settings.    The  proportion  of 
males  was  the  highest,  incomes  were  generally  higher  and  the  group 
slightly  younger.    Occupations  which  did  not  allow  for  worker 
associations  were  of  less  importance  here.    The  fact  that  less  people 
were  involved  and  the  setting  relatively  distinct,  meant  that  a 
narrower  and  more  specific  approach  must  be  adopted  to  communicate 
with  this  group  on  its  recreational  needs  and  wants. 
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The  'church'  setting  was  the  most  distinctive  of  all  the  settings. 
Numerically,  the  group  was  much  smaller,  and  tended  to  be  older,  to 
have  larger  households  and  to  be  not  so  affluent  as  the  others.  The 
recreational  activities  of  this  group  might,  to  a  large  degree,  be 
determined  by  the  church  organization  and  therefore  would  require 
special  access,  programs  and  approaches. 

ii)    The  Importance  of  the  Social  Settings 

The  majority  of  the  respondents  indicated  that  'family'  and  'friends' 
were  the  most  important  social  settings  to  them.    Lesser  proportions 
felt  these  two  settings  were  somewhat  important  to  them.    This  meant 
that  only  6.0  per  cent  of  the  respondents  felt  'family'  and  'friends' 
were  not  important  to  them. 

About  one  quarter  of  the  respondents  felt  that  the  'self  setting  was 
important  to  them  and  43  per  cent  felt  it  was  somewhat  important.  A 
third  of  the  respondents  indicated  that  the  'self  setting  was  not 
important  to  their  recreation. 

Forty-two  per  cent  of  the  respondents  indicated  that  the  'worker' 
setting  was  not  important  to  them.    The  equivalent  proportion  for  the 
'church'  group  was  slightly  more  than  65  per  cent. 

This  suggested  that  the  informal  settings  were  the  most  important 
(attractive)  to  these  respondents  and  the  more  formal  situations, 
work  and  church,  were  the  least  important.    In  between  these  two 
groups  was.  the  involvement  in  the  'self  setting,  which  obviously 
related  to  the  independence,  interests  and  enthusiasm  of  the 
indivdual  involved. 

With  similar  numbers  claiming  participation,  the  profiles  remained 
much  the  same  here  as  described  earlier.    The  'friends'  setting  was 
important  with  single  and  younger  people.    The  church  attracted  older 
people,  families  with  children  and  the  single  parent. 
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iii)  Dependence  on  Groups  and  Settings  to  Organize  Recreational 
Acti viti  es 

Respondents  were  asked  to  indicate  their  level  of  dependence  on  nine 
organizations.    Of  these,  the  respondents  depended  most  on 
themselves,  family  and  friends  to  organize  their  recreation. 
Employers  were  depended  on  the  least.    Of  the  other  groups.  Private 
clubs.  Schools/universities  and  Service  groups  had  low  levels  of 
dependence.    Municipal  recreation  agencies  and  Commercial  facilities 
were  not  much  higher,  with  dependency  levels  of  57  and  46  per  cent, 
respectively. 

The  data  showed  that: 

a)  much  recreation  was  organized  on  an  informal  basis. 

b)  many  people  could  not  depend  on  certain  facilities  as  they  might 
not  have  access  to  them. 

c)  municipalities  and  community  organizations  could  do  more. 

d)  of  the  socio-economic  characteristics  examined,  there  was  no 
general  association  between  dependence  on  an  organization  and 
personal  background  of  the  respondents. 

E.  Conclusions 

It  was  clear  that  most  recreational  activities  took  place  within 
recognizable  social  settings.    These  settings  influenced  the  nature 
and  intensity  of  a  person's    recreational  activity.    This  would  be 
tempered  by  the  social,  occupational,  geographical  and  demographi cal 
backgrounds  of  the  actors  involved.    All  in  all,  a  social  setting 
could  be  used  as  a  vehicle  for  communication  between  recreational 
organizers  and  facilitators  and  the  participating  public. 
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Large  numbers  of  people  of  all  ages,  occupational  statuses  and 
geographical  locations,  for  example,  participated  in  the  informal 
social  settings  of  friends,  family  and  self.    Large  numbers  also 
depended  on  these  to  organize  their  recreation  activities.  The 
worker  and  church  settings  had  more  restricted  numerical  involvement 
and  different  participants  (in  soci o-occupati onal  terms). 

Some  recommendations  can  now  be  made: 

a)  Organizations  concerned  with  the  provision  and  administration  of 
recreational  facilities  should  be  cognizant  of  the  social 
setting  for  which  these  are  targeted. 

b)  In  Alberta,  people's  participation  with  friends  and  family 
groups  in  recreational  activities  is  widespread.    Large  numbers 
also  participate  by  themselves.    Programs  can  therefore  be 
designed  to  blanket  the  whole  province. 

c)  Certain  subgroups  within  the  settings  can  be  targeted  for 
consideration.    The  elderly,  the  housewives,  the  farmers  and  the 
single  parents  may  be  isolated. 

d)  Improving  the  people's  participation  in  and  dependence  on 
special  groups  -  work,  church,  employer,  commercial  facilities 
or  schools  -  may  prove  difficult  because  of  their  vested 
interests  in  their  own  institutions. 

e)  Municipal  recreation  agencies  and  private  commercial 
organizations  need  to  be  aware  of  the  potential  of  various 
social  settings  to  market  recreational  activities. 

Finally,  to  enhance  our  understanding  of  people's  participation  and 
involvement  in  recreational  activities,  profiles  of  more  specific 
settings  using  particular  recreational  facilities,  should  be 
developed. 
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